
As the industry draws closer to rebuilding, it’s time to shine 
the light on the Angus female as the foundation of the beef 
business. Within an issue devoted to the Angus female, this 
special ad section will allow you to share what sets your 
operation and its genetics apart.

Has your herd kept focus on maternal efficiency and 
reproductive performance? Do your bulls help commercial 
producers create replacement heifers? Maybe you have a set 
of females you are offering by auction or private 
treaty, or a maternal sire that could help advance 
commercial herds through AI. This section will 
allow you to tell that story in a truly unique way.

In 2015, when cattlemen decided to expand, they 
took the opportunity to “rebuild right” with Angus 
genetics. Position your brand within this special 
section commercial cattlemen will take time to 
study.

 

Deadlines
F Ad reservation deadline:  

Jan. 1, 2025, to allow time for 
writeups to be created and approved.

F Ad materials deadline: Feb. 7, 2025

What you get 
F Full- or ½-page ad within the “Female Foundations” ad 

section in the Angus Beef Bulletin’s April issue. 
F ½- or 1/4-page professionally written piece featuring your 

operation near your display ad in the special section. 
F Individual “as seen in” social post on ABB social pages. 
F The full special ad section will be posted as a standalone 

piece and prominently displayed online. 

In addition, ABB will drive traffic to the special advertising section via
F Podcast support
F E-blast support
F Social posts 

Female 
Foundations

Special Advertising Section
brought to you by the Angus Beef Bulletin.

Opportunities available
Option 1: $3,500
(A more than $5,000 value)

	 P Full-page ad  
P 250-word writeup 
P photo

Option 2: $2,750
(A more than $4,200 value)

	 P ½-page ad
	 P 150-word writeup

Contact: Your regional manager (see back) or our 
advertising team at advertising@angus.org or 816-383-5200.

Special Advertising Section

Female 
Foundations

Your cow herd is your future. 
Whether you raise them or buy them, the females you 
put back in your herd now will have a profound effect on 
the herd your grandchildren will oversee. Set them up for 
success with genetics focusing on the maternal foundation. 
Find herds committed to being that maternal source in this 
special advertising section of the Angus Beef Bulletin.
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OPTIMIZE THE INTERSECTION BETWEEN

TRAITS THAT PAY 

TRAITS THAT COSTandand

Pounds, efficiency, gain, marbling, yield… the 

industry always wants MORE. But those extra few 

pounds or percent often come with increases in 

labor, problems, feed or other inputs.

For decades, we have focused on optimal animal 

performance AND labor-saving foundation traits 

like foot soundness, fertility, longevity, sound 

udders and docility.

While this “systems approach” to genetic 

selection may not produce THE bull with THE 

most of a given trait or EPD, it results in hundreds 

that find that sweet spot between sensible inputs 

and optimal outputs.

N W  O F  E U R E K A ,  K A N S A S

   Saturday, November 18, 2023

Selling 150 Bulls

Yearling & Coming Two-Year-Olds

MATT PERRIER

620-583-4305 (MBL/TEXT)

MATTPERRIER@DALEBANKS.COM

WWW.DALEBANKS.COM

CONTACT US FOR A SALEBOOK!
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This is just for fill to give you an indication of what a 250-word section would contain. You may specify that your writeup take one of four directions: (1) focus on your family business, (2) focus on your current genetics/cow lines, (3) focus on an offering by private treaty or auction or (4) focus on a maternal sire.
Our writer will interview you and compile an article to give commercial producers insight about your ranch, your herd 

philosophy, your genetics, the customer services you provide and current offerings. You may wish to go into detail about some of the genetic lines your herd is built upon. Definitely share maternal accomplishments with your herd — anything from 

reproductive rates to MaternalPlus enrollment to comments from satisfied customers who have put your genetics to work in their herds. Herd philosophy. We’ll repeat these sentences until we get to about 250 words.
Our writer will interview you and come up with a 250-word writeup that will give commercial producers insight about your ranch, your herd philosophy, your genetics, the customer services you provide and current offerings. 

Definitely highlight maternal accomplishments with your herd — anything from reproductive rates to MaternalPlus enrollment to testimonials from satisfied customers who have put your genetics to work in their herds. Our writer will interview you and come up with a 250-word writeup that will give commercial producers insight about your ranch, your herd philosophy, your genetics, the customer services you provide and current offerings. Contact information to find out more about you. 

This is just for fill to give you an indication of what a 250-word section focused more on the cow herd and the genetics would contain. You may specify that your writeup take one of four directions: (1) focus on your family business, (2) focus on your current genetics/cow lines, (3) focus on an offering by private treaty or auction or (4) focus on a maternal sire.
Our writer will interview you and compile an article to give commercial producers insight about your ranch. This writeup will still give a little background about who you are, but it will focus more on your herd philosophy, your genetics, the customer services you provide and current offerings. You may wish to go into detail about some of the maternal lines your herd is built upon 

and why those cow lines have provided the foundation of your herd. 
Definitely share maternal accomplishments with your herd — anything from reproductive rates to MaternalPlus enrollment to comments from satisfied customers who have put your genetics to work in their herds. Our writer will interview you and come up with a 250-word writeup that will give commercial producers insight about your ranch, your herd philosophy, your genetics, the customer services you provide and current offerings. 

Our writer will interview you and come up with a 250-word writeup that will give commercial producers insight about your ranch, your herd philosophy, your genetics, the customer services you provide and current offerings. 
Contact information to find out more about you. 

Kirkendoll 
Cattle Ranch
3201 Frederick Ave.Saint Joseph, MO 64506www.website.com

816-383-5200

Cameron Cattle Ranch3201 Frederick Ave.Saint Joseph, MO 64506www.website.com
816-383-5200

John and Jane Doe

Cutline

FAMILY FOCUS 
EXAMPLE

HERD FOCUS 
EXAMPLE

Special Advertisement Section

Additional add-on 
opportunities are 
available. (see back)

PULLED FOR 

EXAMPLE ONLY
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Webb Family Farms

3201 Frederick Ave.

Saint Joseph, MO 64506

www.website.com

816-383-5200

ABB Cattle Ranch
3201 Frederick Ave.

Saint Joseph, MO 64506

www.website.com

816-383-5200

Quarter-page writeups for advertisers buying a half page will 

likely not have room for a photo. We will focus on a writeup of 

about 150 words, as is in this section. You may specify your writeup 

take the direction of: (1) family business, (2) current genetics/cow 

lines, (3) private-treaty or auction offering, or (4) a maternal sire.

Our writer will interview you and compile an article to give 

readers insight about your ranch, your herd philosophy, your 

genetics, the customer services you provide and current offerings. 

You may wish to go into detail about some of the genetic lines your 

herd is built upon. Share MaternalPlus enrollment.

Repeating to get 150 words. Our writer will interview you and 

come up with a writeup that will give commercial producers insight 

about your ranch, your herd philosophy, your genetics, the 

customer services and current offerings. 

Contact information to find out more. 

Quarter-page writeups for advertisers buying a half page will 

likely not have room for a photo. We will focus on a writeup of 

about 150 words, as is in this section. You may specify your 

writeup take the direction of: (1) family business, (2) current 

genetics/cow lines, (3) private-treaty or auction offering, or (4) a 

maternal sire.
Our writer will interview you and compile an article to give 

readers insight about your ranch, your herd philosophy, your 

genetics, the customer services you provide and current offerings. 

You may wish to go into detail about some of the genetic lines 

your herd is built upon. Share MaternalPlus enrollment.

Repeating to get 150 words. Our writer will interview you and 

come up with a writeup that will give commercial producers insight 

about your ranch, your herd philosophy, your genetics, the 

customer services and current offerings. 

Contact information to find out more. 

 

Bringing together Buyers and Sellers of Quality Commercial Angus Females for 33 Years  

 Annual Kansas Angus Association Sponsored  

Commercial Angus Female Sale  

Saturday, December 7, 2024 

Pratt Livestock, Inc., Pratt, KS 

www.kansasangus.org FFoorr  mmoorree  iinnffoorrmmaattiioonn  oorr  ttoo  ccoonnssiiggnn  oonnlliinnee  
GGoorrddoonn  SSttuucckkyy,,  SSaallee  CChhaaiirrmmaann  

((662200))  553322--44112222  

All females must meet CAB® live specifications 

All females 7 years of age or younger 

Females sell in groups of 5 or more 

Open Heifers  Bred Cows & Heifers  Fall Pairs 

Consign by November 18 

Webb Family Farms 

Fisher Cattle Co

Special Advertisement Section

PULLED FOR 

EXAMPLE ONLY



REGION 1 — Reese Tuckwiller
308-360-3048; rtuckwiller@angus.org
CT, DC, DE, MA, MD, ME, NC, NH, NJ, 
NY, PA, RI, VA, VT, WV

REGION 2 — David Gazda
706-296-7846; dgazda@angus.org
FL, GA, SC

REGION 3 — Alex Tolbert
706-338-8733; atolbert@angus.org
KY, OH, TN

REGION 4 — Casey Jentz
608-234-1998; cjentz@angus.org
IL, IN, MI, WI

REGION 5 — Adam Conover
816-676-8560; aconover@angus.org
IA, MO

REGION 6 — To be named
Interim contact: Levi Landers,
director of field services; 816-383-5100; 
llanders@angus.org | MN, ND, SD

REGION 7 — Will Harsh
740-272-1386; wharsh@angus.org
CO, NE

REGION 8 — Jeff Mafi
816-344-4266; jmafi@angus.org
KS, OK

REGION 9 — Radale Tiner
979-492-2663; rtiner@angus.org
NM, TX

REGION 10 — Kurt Kangas
406-366-4190; kkangas@angus.org
AK, MT, WY

REGION 11 — Landon Andrews
801-592-7279; landrews@angus.org
AZ, CA, NV, UT

REGION 12 — Quanah Gardiner
620-635-0294; qgardiner@angus.org
HI, ID, OR, WA

REGION 13 — Shawn Gray
352-425-9326; sgray@angus.org
AL, AR, LA, MS

DIRECTOR OF FIELD SERVICES —  
Levi Landers
816-383-5100; llanders@angus.org
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Connect with your Association representative.

Angus Media ad coordinators work with 
regional managers to meet the advertising 
needs of seedstock suppliers. Contact the 
team at advertising@angus.org or 
816-383-5200 for more information.

Additional add-on opportunities are available. 
Extend the reach of your investment in print advertising with these unique digital 
opportunities — including options not available in our typical digital advertising offerings. 
Purchase an ad bundle to reach our commercial Angus audience wherever they are online.

•	 Base level: Included
•	 Sponsored social posts from ABB Facebook/Instagram page 

•	 Bonus digital package: +$700 (A more than $900 value) 
•	 Sponsored social post from ABB Facebook/Instagram page
•	 Placement of special editorial in the ABB EXTRA e-newsletter (audience 9k) 
•	 Retargeting display 20,000 impressions  

•	 Premium digital package: +$1,200 (A more than $1,650 value) 
•	 Sponsored social post from ABB Facebook/Instagram page
•	 Placement of special editorial in the ABB EXTRA e-newsletter (audience 9k)
•	 Retargeting display 30,000 impressions
•	 Reach commercial ad placements on Angus.org 

•	 Platinum digital package: Two-page spread +$1,500 (A more than $2,500 value) 
•	 Sponsored social post from ABB Facebook/Instagram page
•	 Placement of special editorial in the ABB EXTRA e-newsletter (audience 9k)
•	 Retargeting display 40,000 impressions 
•	 Reach commercial ad placements
•	 Angus At Work Podcast sponsorship 


