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Female Foundations
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The Angus cows of WEBO Angus, Lusk, Wyo., have to be sound, maternal and docile. 
“Problem cattle will weed themselves out in Wyoming,” says Buttons York, the B in WEBO. She and her late husband, Waldon, established WEBO 19 years ago with her daughters Elly Wurdeman and Odessa Eddy, the E and O, respectively.Managed by the three women, with help from Elly’s daughter Lainey and Odessa’s husband, Kolby, the ranch requires that 

their Angus be docile enough to get along with. The rough territory dictates the other traits.
“A bad foot will get you sent to town almost faster than anything. Those cattle have to travel to go to water,” York says. “A bad attitude will also get you sent to town. We want them so they take care of their babies, but they don’t need to try and kill us.”

York breeds for moderate-framed cattle that don’t require a great deal of feed to stay in good condition and breed back. She buys bulls, mainly from Wyoming and Montana, that thrive in the High Plains.“If you take care of the cow, the bulls take care of themselves,” York says. “If I 

put pressure 
on my cows, 
that goes into 
the bulls that 
they build, 
and then that 
flows onto 
the cow-calf 
man that 
buys my 
bulls. The 
maternal genetics are in there, and then those can go on to the feeders. There’s enough go juice and there’s enough carcass that they’re not going to take discounts, and that is what we are striving for.”

Hilltop Angus Ranch is home to resilient females, a stellar herd bull and an often blizzard-prone winter.The traits of $M represent their herd well, says Cory Poser, the fourth generation at the Denton, Mont., ranch he operates with his wife, Tammy, and parents, Gary and Carmen.With sound feet, good udders and moderate longevity, Montana’s rough 

country doesn’t pose a big threat to their females. If affected, the Posers keep a close eye on cows that don’t fit their program and maintain quality in the herd.“If they can make it here, they can make it about anywhere, to be honest,” Poser says.
When $M first was introduced as an Angus dollar value index, Hilltop Angus’ herd was already strong in its component traits. Since then, they have improved it with intention and a marketing goal.“That’s an easy sell for us because we can explain to people, especially in this area, that’s something they want, and they look forward to,” Poser says.Poser’s herd bull, Hoffman Bar None, a son of Deer Valley Growth Fund, further fortifies traits they value. Bar None has produced high-quality bulls and even better females.

“They number up really good, but they’re still moderate, a lot of muscle, a lot of easy fleshing,” Poser says, noting he was drawn to the bull because of his dam, HA Rito Lady 3839. Semen is available through Genex Cooperative, and more information can be found at HilltopAngus.com. His first calf crop will be available at Hilltop Angus’ Spring Sale April 8.

WEBO AngusButtons York, Elly & Lainey Wurdeman, Kolby & Odessa EddyPO Box 848
Lusk, WY
307-216-0090
weboangus@gmail.comWeboAngus.com

Hilltop Angus RanchCory & Tammy Poser,  Gary & Carmen Poser1831 Everson Rd
Denton, MT 59430406-366-3461

htangus@itstriangle.comHilltopAngus.com
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Vermeer is known for hardworking people and a relentless pursuit of innovation. We don’t just make equipment — 

our people make hay and raise cattle too. The needs of hay producers and ranchers change in time, but our standards 

will never waver. We will continue to find better ways to make hay, feed cattle and give back to the land. 

Vermeer Corporation reserves the right to make changes in engineering, design and specifications; add improvements; or discontinue manufacturing at any time without notice or obligation. Equipment shown is for illustrative 

purposes only and may display optional accessories or components specific to their global region. Please contact your local Vermeer dealer for more information on machine specifications. Vermeer and the Vermeer logo are 

trademarks of Vermeer Manufacturing Company in the U.S. and/or other countries. Bunning is a registered trademark of G.T. Bunning & Sons Limited. © 2025 Vermeer Corporation. All Rights Reserved.

EVERYTHING WE’VE EVER DONE COMES BACK TO THIS.

I T ’ S  N O T  J U S T  B U S I N E S S  —  I T ’ S  P E R S O N A L .
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Check out the full lineup at vermeer.com/agriculture

March-AngusBusinessBulletin_Vermeer_KMM.indd   1

March-AngusBusinessBulletin_Vermeer_KMM.indd   1

1/10/2025   2:34:59 PM
1/10/2025   2:34:59 PM

Female Foundations

Special advertising section
The females you choose today shape 

the herd for generations to come. Build 

success with strong maternal genetics 

and discover herds dedicated to that 

foundation in this special section of the 

Angus Beef Bulletin.
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Your cow herd 
is your future.

Shauna Hermel
editor
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PULLED FOR  
EXAMPLE ONLY

SCAN TO LEARN MORESCAN TO LEARN MORE
BEST TEST ON THE MARKET FOR ANGUS-SIRED FEMALES

A GENOMIC TEST WITH INDIVIDUAL TRAIT REPORTING AND ECONOMIC INDEXES

YOUR
HERD’SUNLOCK   

GENETIC POTENTIAL
WITH

GENEMAX ADVANTAGE IS THE ONLY TEST THAT DELIVERS THE ANGUS $VALUES – THE GOLD STANDARD IN BEEF CATTLE GENETIC SELECTION.

 

Bringing together Buyers and Sellers of Quality Commercial Angus Females for 34 Years  

 Annual Kansas Angus Association Sponsored  

Commercial Angus Female Sale  

Saturday, December 6, 2025 

Pratt Livestock, Inc., Pratt, KS 

www.kansasangus.org FFoorr  mmoorree  iinnffoorrmmaattiioonn  oorr  ttoo  ccoonnssiiggnn  oonnlliinnee  
GGoorrddoonn  SSttuucckkyy,,  SSaallee  CChhaaiirrmmaann  

((662200))  553322--44112222  

All females must meet CAB® live specifications 

All females 7 years of age or younger 

Females sell in groups of 5 or more 

Open Heifers  Bred Cows & Heifers  Fall Pairs 

Consign by November 17 

Female Foundations

Special Advertising Section

The Angus cows of WEBO Angus, Lusk, 

Wyo., have to be sound, maternal and 

docile. 
“Problem cattle will weed themselves 

out in Wyoming,” says Buttons York, the B 

in WEBO. She and her late husband, 

Waldon, established WEBO 19 years ago 

with her daughters Elly Wurdeman and 

Odessa Eddy, the E and O, respectively.

Managed by the three women, with help 

from Elly’s daughter Lainey and Odessa’s 

husband, Kolby, the ranch requires that 

their Angus be docile enough to get along 

with. The rough territory dictates the 

other traits.
“A bad foot will get you sent to town 

almost faster than anything. Those cattle 

have to travel to go to water,” York says. “A 

bad attitude will also get you sent to town. 

We want them so they take care of their 

babies, but they don’t need to try and kill 

us.”
York breeds for moderate-framed cattle 

that don’t require a great deal of feed to 

stay in good condition and breed back. She 

buys bulls, mainly from Wyoming and 

Montana, that thrive in the High Plains.

“If you take care of the cow, the bulls 

take care of themselves,” York says. “If I 

put pressure 
on my cows, 
that goes into 
the bulls that 
they build, 
and then that 
flows onto 
the cow-calf 
man that 
buys my 
bulls. The 
maternal genetics are in there, and then 

those can go on to the feeders. There’s 

enough go juice and there’s enough 

carcass that they’re not going to take 

discounts, and that is what we are striving 

for.”

Hilltop Angus Ranch is home to resilient 

females, a stellar herd bull and an often 

blizzard-prone winter.
The traits of $M represent their herd 

well, says Cory Poser, the fourth 

generation at the Denton, Mont., ranch he 

operates with his wife, Tammy, and 

parents, Gary and Carmen.

With sound feet, good udders and 

moderate longevity, Montana’s rough 

country doesn’t pose a big 

threat to their females. If 

affected, the Posers keep a 

close eye on cows that 

don’t fit their program and 

maintain quality in the herd.

“If they can make it here, 

they can make it about 

anywhere, to be honest,” 

Poser says.
When $M first was 

introduced as an Angus 

dollar value index, Hilltop 

Angus’ herd was already 

strong in its component 

traits. Since then, they have 

improved it with intention 

and a marketing goal.
“That’s an easy sell for us because we 

can explain to people, especially in this 

area, that’s something they want, and they 

look forward to,” Poser says.

Poser’s herd bull, Hoffman Bar None, a 

son of Deer Valley Growth Fund, further 

fortifies traits they value. Bar None has 

produced high-quality bulls and even 

better females.

“They number up really good, but 

they’re still moderate, a lot of muscle, a lot 

of easy fleshing,” Poser says, noting he was 

drawn to the bull because of his dam, HA 

Rito Lady 3839. Semen is available through 

Genex Cooperative, and more information 

can be found at HilltopAngus.com. His first 

calf crop will be available at Hilltop Angus’ 

Spring Sale April 8.

WEBO Angus
Buttons York, Elly & Lainey 

Wurdeman, Kolby & Odessa Eddy

PO Box 848
Lusk, WY
307-216-0090
weboangus@gmail.com

WeboAngus.com

Hilltop Angus Ranch
Cory & Tammy Poser,  

Gary & Carmen Poser

1831 Everson Rd
Denton, MT 59430

406-366-3461
htangus@itstriangle.com

HilltopAngus.com
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Option 1: $3,500 ($5,000+ value)
	 F Full-page ad  

F 250-word writeup 
F photo

Option 2: $2,750 ($4,200+ value)
	 F ½-page ad
	 F 150-word writeup

What you get 
F Full- or ½-page ad within the 

“Female Foundations” section 
in the Angus Beef Bulletin’s 
September issue. 

F ½- or 1/4-page professionally written 
piece featuring your operation 
near your display ad in the special 
section. 

F Individual “as seen in” social post 
on ABB social pages.

F A spot on the Female Foundations 
landing page on Angus.org.

In addition, ABB will drive traffic to 
the special advertising section via

F The Angus at Work podcast 
F Social posts 
F E-newsletters

20
26   Special Advertising Section

The Commercial Cattleman’s Angus Connection

BULLETINAN
GU

S ®BEEF
Female Foundations

Contact: Your regional manager (see back) or 
our advertising team at advertising@angus.org or 
816-383-5200.

Bonus digital add-on opportunity: 
Add an optional retargeting bonus of 10,000 impressions 
with purchase of 20,000 display impression ($500) 
retargeting purchase ($750 value).

As the industry draws closer to rebuilding, it’s time to shine the light on 
Angus herds that have the genetics to “rebuild right.”

Has your herd kept focus on maternal efficiency and reproductive 
performance? Do your bulls help commercial producers create replacement 
heifers? Maybe you have a set of females you are offering by auction or 
private treaty, or a maternal sire that could help advance commercial herds 
through AI. This section will allow you to tell that story in a truly unique way.

As cattlemen look to rebuild, help them find genetics that bring in the 
longevity and mothering ability the breed was built on.
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REGION 1 — Reese Tuckwiller
308-360-3048; rtuckwiller@angus.org
CT, DC, DE, MA, MD, ME, NC, NH, NJ, NY, 
PA, RI, VA, VT, WV

REGION 2 — David Gazda
706-296-7846; dgazda@angus.org
FL, GA, SC

REGION 3 — Alex Tolbert
706-338-8733; atolbert@angus.org
KY, OH, TN

REGION 4 — Tyler Murray
(515) 341-3260; tmurray@angus.org
IL, IN, MI, WI

REGION 5 — Adam Conover
816-676-8560; aconover@angus.org
IA, MO

REGION 6 — Andrew Swanson
507-829-4133; aswanson@angus.org
MN, ND, SD

REGION 7 — Will Harsh
740-272-1386; wharsh@angus.org
CO, NE

REGION 8 — Jeff Mafi
816-344-4266; jmafi@angus.org
KS, OK

REGION 9 — Radale Tiner
979-492-2663; rtiner@angus.org 
NM, TX

REGION 10 — Kurt Kangas
406-366-4190; kkangas@angus.org
AK, MT, WY

REGION 11 — Landon Andrews
801-592-7279; landrews@angus.org
AZ, CA, NV, UT

REGION 12 — Matt Rosman
509-641-0409; mrosman@angus.org 
HI, ID, OR, WA

REGION 13 — Trevor Haney
334-451-4643; thaney@angus.org
AL, AR, LA, MS

DIRECTOR OF FIELD SERVICES —  
Levi Landers
816-383-5100; llanders@angus.org
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Connect with your Association representative.

Angus Media ad coordinators work with 
regional managers to meet the advertising 
needs of seedstock suppliers. Contact the team 
at advertising@angus.org or 816-383-5200 for 
more information.


